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Simplar Foundation



o Organizational Transformation

o Procurement & Sourcing

o Risk-based Partnering & Contracting

o Project & Risk Management

o Performance Measurements

Become a Client (or Vendor) of Choice
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Why a Focus on Women in FM?



o

Methodology



Respondents by Region



Age & 
Gender Mix



Age

Employers should consider the recruitment of women a strategic advantage in addressing 
the aging FM workforce and related attrition challenges



Gender Mix by Region
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Gender Mix by Common Industry
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Gender by Job Function
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1. Education gaps?

2. Pay gaps?

Gender Mix by Job Level

Recruitment efforts may have improved, but
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Education 



Gender by Higher Education
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o Producing equal mix of men and women 

graduates

o FM major has similar starting annual 

base pay for both men and women 

graduates

Gender by Degree Majors

The growth of, and recruitment from, FM 
academic programs is a key to greater 
gender equality in FM
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Pay 



similar

significantly 

higher

o Even with similar or less 

budget/staff responsibility

Pay by Gender and Job Level 
Facility Operations
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similar

significantly 

higher

o Even with similar or less 

budget/staff responsibility

Pay by Gender and Job Level 
Real Estate and Construction Project Management 
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Budget Responsibility 
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Staff Responsibility 
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Pay Satisfaction  

Low pay is not a factor in higher levels of female FM attrition
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Employment Outlook for Women in FM  
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Other Factors to Consider  



Workforce



Additional Research to Explore Other Possible 
Factor Contributing to Exodus of Women in FM



Conclusion & 
Call to Action 



FM Research Updates



Free Webinar Series
3rd Tuesday every month

@ 12pm Central US Time (GMT -0600)

15-min Teaching Moment 
(learn a new tip, trick, or tool)

30-min Virtual Peer Group 
(network with professionals)

Office Hours 
(open Q&A until the questions run out!)



Previous Recordings Available Online!

simplarfoundation.org



Upcoming Topics!
Register at: simplarfoundation.org/fm-doctor  

 Next Month!

https://simplarfoundation.org/fm-doctor


Individualized Reports



Customized Individual Reports

Individualized reports created for every respondent

Report provides a detailed insight into an individual’s personality 
type

Each assessment illustrates how the individual’s personality 
compares with organization & overall industry.

Information about how the individual compares against 
the procurement leadership in the industry is provided



We need YOU

https://qrco.de/HD-survey
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Key Learning Points
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